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Sit Under the Apple Tree With Me, Juice Brand Asks

8y STUART ELLICT’
ubl 7

Want to know a juicy marketing secret? As soft drinks contend with

challenges like health concerns and the economy, juices are stepping

up their advertising efforts. [E TwiTTER
B siGNINTOE-
Enlarge Thiz Image  Mott's returned to television last vear, Al
for the first time in a decade, and is FRINT
bringing out this month a new variety, SIMELE FAGE
Mott’s Medleys Juice. Weleh's has a
new campaign, as does Juiey Juice. REFAINTE
SHARE
Campbell Soup is enjoying higher sales
of products like V8 and V8 V-Fusion
juices. Apple & Eve has Fruitables, a
blend of fruit and vegetable juices, and | JUNE 18

Ocean Spray is introducing a line of
blueberry juice drinks.

Now joining the juiced-up jamboree is Tree Top apple juice,

sold by Tree Top, a growers’ co-operative in the Pacific

Northwest that is commemorating its 50th anniversary
this vear. Tree Top, the eo-op, is introducing a campaign on Monday for Tree Top, the
apple juice, with the product’s first consumer ads in several years.

The idea behind the campaign by the Tree Top creative agency, Cole & Weber United in
Seattle, part of the United unit of WPP, is “Words to grow by
invited to share their own words at a microsite, or special Web site, which is going live on
Monday.

Consumers are being

The focus on growth is intended to appeal to the primary target audience for the
campaign, which is mothers of children ages 6 and under. They are big buyers of apple
Jjuice, a staple in households with youngsters.

The campaign includes, in addition to the microsite, print advertisements, ads online and a
prominent presence in social media outlets like Facebook and Twitter.

Elements of the campaign like the print ads are being concentrated in markets where the
Tree Top co-op is best known, which include California, Nevada, Oregon and Washington.

The campaign is planned to appear through October, step aside during the holiday season
and return after the new year begins.

As for the budget, “on a nationalized, annualized basis,” it would be “a few million dollars,”
says Dan Hagerty, senior vice president for sales and marketing the Tree Top co-op in
Selah, Wash.

By comparison, the co-op spent about $585,000 on advertising last year, he says, which
included ads aimed at encouraging food makers to use its apples in producing their
produects.

According to Kantar Media, a division of WPP that tracks ad spending, the Tree Top co-op
spent even less on ads before that: $203,000 in 2007 and $184,000 in 2008.

“We have been on a bit of an advertising hiatus for the last few years,” Mr. Hagerty says,
and “we had to concentrate more on trade and consumer incentives to keep our business

moving forward.”

But “we now have the money to reinvest in the brand,” he adds, and help consumers learn
about the co-op origins of Tree Top products.

“We're a sleepy little co-op in Selah, Wash., that’s been around for 50 vears,” Mr. Hagerty
savs, “and when people find that out, that it’s owned by the growers, they think it’s cool.”

“The more they know about it, the more engaged they are with the brand,” he adds,
particularly among shoppers for whom buying American-made products is important.

That is why Tree Top ads carry the theme “Real fruit from real people” and the new
campaign seeks to point out the similarities between the co-op’s growers and mothers.

“The whole campaign proposition is that it's great to do a job you love,” Mr. Hagerty says,
and that applies to moms as much as to apple farmers and vice versa.

“Raising a family is obviously a difficult job, but you wouldn't trade it in for anything,” he
says in summarizing the beliefs of mothers. That echoes “the way our growers described
their jobs: hard, but they couldn’t imagine doing anything else,” he adds.

And just as mothers tell anyone who asks that hard times are not an excuse for bailing out
on their families, Mr. Hagerty says, growers would say “just because there’s a bad crop,
vou don't rip out the trees.”

(Is that the reason misbehaving children are called bad apples?)

The roots of Tree Top in a growers’ cooperative are clearly an inspiration for the home-
grown, homespun look of the campaign. The print ads and trestopwordstogrowby.com
use a folksy tvpe of art known as paper cuttings, in this instance created by Jayme
MeGowan, who writes a journal about her work at roadside projects.blogspot.com.
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Ms. MeGowan, who will herself "be a mom pretty soon," Mr. Hagerty says, was found by
Cole & Weber on the craft marketplace Web site Etsv.

“Today, building brands is about shared values, values consumers can relate to,” says Mike
Doherty, president at Cole & Weber, like the “passion” and “common sense values” of the

Tree Top growers.

Here, the intent is “connecting moms with the values of these authentic people,” he adds,
who come from “a real place, not a fake, made-up place” like, say, Nature Valley, the
brand name for products sold by General Mills.

One print ad, bearing the headline “Cultivate Happy,” shows a farmer on a tractor,
followed by a dog, with apple trees in the background.
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A 15-second video version of the print ad, which brings Ms. snans

MeGowan's cut-paper artwork to life, can be watched on YouTube.

aprimo.

In a second print ad, bearing the headline “Sample Joy,” 2 woman in JUNE 18 P

a lab coat, holding a clipboard, stands next to a picnic table where a Get the most from

man, boy and girl are trying Tree Top apple juice and apples. A sign your email marketing.

nearby reads, “Free Tasting.” Find out in a free report from Aprimo:

“10 Steps to Effective ”

“Meet Sonia,” the text starts, then goes on: “She’s a quality control expert for Tree Top. Email Marketing” > .

That's really just a fancy way of saying that she gets to talk with juice lovers, offer them ¥

samples and listen to their opinions. All to make sure each glass of our juice is just as good
as the last.”

“Her job is all about bringing smiles to people’s faces — and we wouldn’t have it any other
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contributed by visitors to the microsite, along with content created by Tree Top employees,

A third print ad, with the headline “Harvest Good,” is planned.
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“The modern mom is plugged in,” Mr. Hagerty says, “engaged in the Internet and heavy .
users of social networking.” -
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M. Doherty says that because mothers are “active in all these places” online, “

them crave grounding even more in the things that are real and authentic.

That benefits Tree Top, as a grower-owned co-op, he adds, along with “something to apple

Jjuice, pure and simple.” studrt EII ott’s
L ]
The print ads will run in magarzines like American Baby, Baby Talk, Family Fun, In Hdverllslng

Parenting, Parents and Working Mother. A free weekly e-newsletter for advertising
and media professionals. SUBSCRIBE TODAY

The digital ads will appear on Web sites and so-called mommy blogs like about.com, Baby

Center, Café Mom, Cirele of Moms, Facebook, ivillage.com and Moms Like Me along with Y \
sites that are part of the Walt Disnev Companv online network. -m' \
s |
481 -

During the years that the Tree Top co-op was not running consumer advertising, Cole &
‘Weber remained its creative agency. "

“There were two or three years when all I did was pick up the phone and say, We're still

here,” Mr. Hagerty says, and at one point, he even sent “a letter of termination.” ERUEHEETES

The agency replied that it would refuse the letter, he adds, “and said, ‘When you're ready Find your dream home with “fm‘"

to advertise again, we want to be your guys.” The imes Real Estate i Senri. Surey
N ; | rco |

Mr. Doherty recalls how Cole & Weber remained stalwart while its client “retrenched.”

“We told them we would not take a retainer and ‘we’ll be here for you on a project basis,” ”

he says. “They came back at the end of last year and said they were ready to roll again. The new izzue

Talk about cultivating happy, sampling joy and harvesting good.

If you like In Advertising, be sure to read the Advertising eolumn that runs Monday

through Friday in the Business Day section of The New York Times print edition and on l—n“ /\{ IG‘]E#;. :IE!S:;}S‘EE‘AL

nytimes.com. ﬁ nytimes.com/realesiate

Whare the conversation begns.
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